


Protect Your Freedom! 


if you run a business, you want to keep 
control over decisions that could affect 
your sales, the loyalty of your customers 
and the morale of your employees. 


But some private groups and government 
officials want to take decisions about 
smoking out of your hands. They are work- 
ing at the local, state and national levels to 
raise cigarette taxes and ban smoking. 
Many owners and managers have taken 
action to protect their freedom to do busi- 
ness as they choose. When such proposals 
threaten your business, you can get help 
from Business Watch, a service of R.J. 
Reynolds Tobacco Company. The toll-free 
number is 1-800-862-2525. 


|, 51842 7787 


Speak Out 
J Freedom 


Prepared especially for 
people in business willing to 
make a stand for freedom. 


Tobacco Company 
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a aM These groups propose steep increas- 
e q es in cigarette taxes, which could 
sm devastate sales ... inflexible smoking 
restrictions, which could play havoc 
with restaurants and others in the 
hospitality industry ... workplace 
smoking bans, which could depress 
employee morale in any type of 
business. | 








If you own or manage a business, 
you want to control decisions that 
could affect your business: your 
sales and profits, your customer loy- 
alty, your employees! morale. 
































































These groups are pushing their 
agenda at the local, state and 
national levels. Business people 
must push just as hard to protect 
.. their freedom to conduct their affairs 
as they choose. 










Speak Out for Freedom gives you the 
action steps and information you 
need to fight threats to your busi- 
ness. Put them to work today! 
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“The right to be let alone 
[is] the most comprehensive of 
rights and the right most 


DON’T WATT! | cherished by civilized men.” 
DO SOMET. HING ... A ODAY! | —- Justice Louis D. Brandeis - | 
| 
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STEPS YOU CAN TAKE 


Political decisions about cigarettes and smoking can 
affect your business, When such decisions are pending 
in a city council, state legislature or the U.S. Congress, 
make your opinion known. These are the most effective 
steps you can take: M 


Write to Your Officials — 


The first thing you'll need when writing to your officials is their 
addresses. You can usually write to local officials at City Hall 
For names and addresses of state legislators and members of 
Congress, call your county clerk or bureau of elections. You 
can also call the Action Line, 1-800-333-8683, to get names 
and addresses, 
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Sincerely. 


To write an effective letter, follow these guidelines: 
e Precede your officials name with “The Honorable.” 


e Explain who you are and why you're interested in an issue, 
For example, “I own a business in your legislative district, 
and this tax will hurt my sales.” 


* Keep your letter short, Stick to one topic a letter, and 
explain your position as simply as possible. 

e Keep your tone reasonable. Don't be angry or abusive. 

e Make your letter personal. For example, if you own a conve- 
nience store and you're contacting your U.S. Representative 


about cigarette taxes, talk about how that tax will affect your 
profits, your business, your employees and your family. 


* Ask your official for a written response telling you how he 
or she intends to vote on the issue. 


Call Your Officials — — 


Your phone can be your best friend in fighting propos- 
als that could affect your business. A last-minute call to 
an elected official as a vote nears could make a differ- 
ence in his or her position. Here are a few points to 
remember: 


e Refine your message to just a couple of lines. You 
may have to leave a message, and those two lines may 
have to do, 


* You haven't wasted your time if you don't talk with 
your official. Just ask to speak to the appropriate staff 
member, or, if that’s not possible, to leave a message. 


+ Briefly and politely, say what's on your mind. 


e Ask the staff member or receptionist to leave your 
message with your official. 


* Ask for a written response from your official. 


Circulate a Petition 


À letter or phone call represents the voice of one per- 
son. But a petition represents the united voices of tens, 
hundreds or thousands of people. Petitions are a pow- 
erful way to make a point. 
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To prepare and circulate a petition: 


+ At the top of a sheet of your company's letterhead, 
write or type your petition statement. Make it brief, 
simple and clear. For example: “We Oppose Any 
Increase In Ciparette Excise Taxes!" 
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* Divide your page into three columns. Label them 
SIGNATURE, NAME and ADDRESS. 


* Make as many photocopies of the sheet as you think 
you'll need. 


e You sign first. Ask your employees to sign. Then put 
the petition where your customers will able to add 
their names. 


e When writing to an elected official, include a copy of 
the petition, Save the original for future use! 
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STEPS YOU CAN TAKE 


Make Personal Contact 


In making an impact on an elected official, there is no substitute 
for personal contact. It will impress on your official how strongly 
you feel about an issue, All of the people who represent yon are 
accessible, from Congress to City Hall: 


Members of Congress 


You may have several opportunities to meet your U.S, 
Representative and Senators: 


e When visiting Washington, D.C. Ifyou plan a visit to the 
nation’s capital, contact your officials’ offices as far in 
advance as possible to set up an appointment. If you're visit- 
ing while Congress is in session, you should be able to get in 
to see them. 


e In area offices. During holiday recesses and the month of 
August, many members of Congress conduct business in their 
state or district offices. Check the blue pages for your officials’ 
nearest offices, and call for an appointment. 


* At town meetings, Many U.S. Representatives hold public 
meetings as a way to find out what's on the public's mind. 
These meetings are a great place to get an official on the 
record on issues that concern you. 


State legislators 

Jf you're visiting the state capital while the legislature's in ses- 
sion, be sure to make appointments to see your state officials. 
Legislators in larger states may also have local offices and hold 
public meetings. 


In many states, however, being a legislator is a part-time job. 
The best place to catch up with your officials may be at their 
regular jobs, during normal business hours. 


Local officials 


In most states, local governments have the power to impose 
broad restrictions on smoking in public areas and in the work- 
place. Some local government bodies have also considered pro- 
posals to restrict cigarette merchandising. And in a few states, 
local governments may also impose cigarette taxes. 


When local officials consider issues that may affect your business, 
go see them. In larger cities, they may keep regular office hours, 
In smaller ones, you may catch them at their place of business. 
And when public hearings are scheduled on important issues, be 
sure to attend and speak out! 


- © Write letters to their elected officials and to newspapers. 


Write to Newspapers 


The letters column in your local newspaper gives you the 
opportunity to help build public support for your position. Your 
newspaper's address is usually listed on the editorial page. 


In writing to a newspaper, use the same guidelines that apply to 
writing your officials. In addition: 


e State your position clearly in the first paragraph, and repeat it 
in closing. Leave no doubt about where you stand. l 


e Sign your letter, and include your address and a daytime 
phone number. The newspaper probably will want to verify 
that you wrote the letter. 


e Be sure lo keep your letter short and to the point. Many — 
newspapers won't print letters longer than 250 or 300 words. 


* If you haven't heard from the newspaper within a week, con- 
tact the editorial page editor and ask when you can expect to 
see your letter in print. 


Involve Your Employees 
S a 


and Supplier. 


Your employees have an important stake — their jobs — in 
how well your business performs. If a political proposal threat- 
ens your business, it threatens your employees’ well-being, too. 
So get them involved in the fight: 


e Ask them to write personal lettérs (o their elected officials 
about issues that may affect your business and their jobs. 


e Ask them to sign petitions. Ifyou have petitions out where 
customers can sign them, be sure your employees know 
enough about the issue to explain it to someone else. 


Those opposed to smoking have proposed raising cigarette 
taxes by as much as $2 a pack. That could be a sales disaster 
for retailers — and the people who supply them. So, if you're 
in the retail business and cigarette taxes threaten, get your 
suppliers involved, too. Ask them to:. 


e Visit elected officials at their local offices, or attend town 
meetings and speak up on important issues. 


e Get their employees involved writing letters, circulating ` 
petitions and attending town meetings, . 


* Work with you to get the support of business and social 
organizations. 
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CENTS 
STATE PER PACK 


Alabama wiser 16.5 


Arizona... 
Arkansas. 
California... 

Colorado .......... 

Connection 49 
Delaware..................24 
Florida ...................33.9 
Georgia IAS 12 
Hawaii... 60 
A 18 
Jllinois A BO 
Indiana... 15.5 
Iowa areena BO 
Kansas... wanted 
Kentucky. 
Louisiana. 
Maine ............ eene 
Maryland 
Massachusetts ............. 51 
Michigan ...........:........25 
Minnesota ..................48 
Mississippi..................18 
Missouri... 13 
Montana wee 19.26 


AMOUNT OF 








State tax rates as of July 1, 1993 


CENTS FF 


PER PACK 





Nebraska ......... eee 34 


Nevada... esee 35 
New Hampshire.. 
New Jerscy..................40 








New Mexico................21 
New York ...............56 
North Carolina mm...) 
North Dakota .............. 29 
Oih sairin 
Oklahoma ...................23 
Oregon... 28 
Pennsylvania............... 31 
Rhode Island............... 37 
South Carolina .... 
South Dakota... 

Tennessee.. 
A $ | 
A + 
Vermont... eee 20 
Virginia... 25 
Washington.................54 
West Virginia ..............17 
Wisconsin....................38 
WYOMING ...................12 
Washington, D.C, .......90 












LOST LOST 


INCREASE PAYROLL JOBS 





24¢/pack 
$1/pack 


$2/pack 


$3.3 billion 
$11.3 billion 


$22.6 billion 





114,000 
388,000 


776,000 

























TELL cheats 





51842 7792 
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